
AN ANALYSIS OF STYLE OF ENGLISH ADVERTISING

An Analysis on the Language Style of the Utterances in Magnum Power relation between producers and consumers
created in English advertisement.

Remember that you can bring in the history or additional information which is used in the introduction, to
remind people of anything that might be useful. Revision tips Advertising plays a major role in our society
today; everywhere you go you will find products being advertised on television, online pages, billboards.
Some people think that ads can help them know the new products faster, and also they will provide more
information about the new products for audiences. If there are figures men, women, children, animals what are
they like? In this research, the writer would like to use some theories in order to support in development this
thesis. Introduction example Now, you know the main rules of writing an introduction. Advertisements select
audience openly and subliminally, and target them with their product. The style of language that speakers use
with friends, when one a job interview, when talking to parents, the situational language is called language
style. The advertisement for Cantus Shea Butter from the November issue of Essence shows an African
American women smiling to the camera and showing her fluffy hair. What is it about? Make sure to
specifically check things like thesis statements, topic sentences, etc. Where is the advertisement taking place
and what significance does this background have? So, below is a step-by-step approach to writing an analysis
of an advertisement. If the advertisement is a photograph, what kind of a shot is it? It is an automobile they are
trying to sell me. Does it use axial balance or some other form? Try and come to revision with fresh eyes,
since this will help you see problems more easily. What about aesthetic decisions? The theories will be
described briefly, that is language style, formal and informal language, for example slang and colloquial. The
body of English advertising slogans chosen for the analysis on the random basis were divided into three
groups with the focus on. What really matters for us is that Guinness has been at the forefront of advertising
since the s. They all have their target audience who they have specifically designed the ad for. But the
advertisements that gets my attention the most is Red Bull. According to Richard, et al non standard language
is use in speaking or writing; with differ in pronunciation, grammar or vocabulary from the standard language.
It is nearly impossible to go one day without seeing one. Tips on body paragraph writing: Each paragraph
should only deal with one argument, to keep from being cluttered. There is something about diamonds that
make every woman want one. In our age, the photographer, not the philosopher is king. What sociological,
political, economic or cultural attitudes are indirectly reflected in the advertisement? The second is promoting
the product 'Total turnaround' by Clinique. What is the design of the advertisement? Another challenge is
posed by Internet advertising, which is believed to influence people in different ways than traditional media
vehicles. The benefits offered are that you will feel refreshed if you are feeling not ready and you can count on
a Sprite to refresh you. What is the general ambience of the advertisement? An effective ad, like other forms
of communication, works best when it strikes a chord in the needs and desires of the receiving consumer -- a
connection that can be both intuitive and highly calculated. The best slogans are instantly recognizable. What
mood does it create? This has always been true even in a long time ago since it was written by the famous
writer Johnson Samuel who lived in the s Lynch. The data are categorized into food and beverage, automotive,
cosmetics, electronics etc. In the ad there is a man in a boat wearing Bose headphones who is rowing a boat
and is about to go over a waterfall. The purpose of this report on Advertisement analysis is to thorough
analyze of electronic, print, outdoor and direct mail ads and look for elements that tell the reader something
about that specific product or service of the ads.


